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Agenda 

 Preparations 
 Impacts / Damage 
 Restoration Efforts 
 Community / Customer Outreach & Communications 
 Lessons Learned 
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Introduction 
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Satellite image of Hurricane Matthew the morning f October 8. 
NASA/NOAA GOES Project 

 Category 1 storm  
 Hit Carolinas Oct. 8 
 1.5 million Duke Energy customers 

without power 
 680,000 at peak 
 More than 20 counties with 90% or 

more of Duke Energy customers in 
the Carolinas without power at peak 

 Damage similar to Hurricane Hugo 
 Fifth worst hurricane – in terms of 

peak power outages – to Duke 
Energy’s service area in recorded 
history 

 Delivered historic rainfall levels – 12 
to 18 inches 

 Declared a 1000-year flood by NOAA 



Preparations 
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Sunday, Oct. 2 
Matthew will come close to but remain 
offshore of the Carolinas coast 

Wednesday, Oct. 5 
Heavy rain / strong wind gusts expected east 
of I-95 and along the immediate coastline, 
but only scattered showers / light winds 
inland  

Friday, Oct 7 
More rain anticipated with the storm tracking 
further inland 
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In South Carolina… 
 
 4 staging sites 
 Florence Darlington Tech (SIMT) 
 Florence Civic Center 
 Sumter County Spec Bldg 
 Dillon 

 Hotel rooms booked = 1,295 
 Cots / sleep trailers = 4,634 
 Meals provided = 69,350 

 
 
 



Customer Impacts 
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County 

Number of S.C. 
Customers Out at 
Peak 

Chesterfield 9713 
Clarendon 6106 
Darlington 19335 
Dillon 10235 
Florence 47636 
Georgetown 1656 
Horry 1515 
Kershaw 1456 
Lee 6926 
Marion 12076 
Marlboro 3774 
Sumter 26510 
Williamsburg 6569 
TOTAL 153,507 

 308,062 Duke Energy South Carolina 
customers without power at some 
point during the storm 
 
 293,566 = Duke Energy Progress 
 14,496 = Duke Energy Carolinas 

 
 153,507 Duke Energy South Carolina 

customers were without power during 
peak 
 

 In some counties, more than 90 
percent of people served by Duke 
Energy were without power at some 
point 



Transmission / Distribution Damage 
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 115 substations 
out of service (39 
in S.C.) 

 58 transmission 
lines out of service 
(18 in S.C.) 
 284 miles of 

downed distribution 
wire 

 1,906 broken poles  
 800 damaged 

transformers 
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Damage 
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Damage 
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Damage 
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Damage 



Damage 
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Historic Flooding 
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Historic Flooding  
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Historic Flooding / Impacts to Restoration 
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 Accessibility of equipment 
 Washed out / caved in 

roads 
 Exposed cables (due to 

soil erosion) 
 Trash / debris inside 

cabinets 
 Pre-restoration of 

underground cabling / 
equipment to ensure 
safety   

 About 13,000 customers’ 
homes / businesses 
potentially flooded 
beyond a point where 
safe restoration could 
occur  
 

 
 
 



Matthew’s Place in History 
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Restoration 
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 155,000 Duke Energy customers 
were without power in South Carolina 
on Oct. 9 

 Most customers restored by 
Saturday night, Oct. 15 

 By Oct. 27, fewer than 700 accounts 
across both North and South 
Carolina remained without power 
because the premises were either 
unsafe to receive power or 
condemned 
 



Nichols, S.C. – One Observer’s Story 
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 Nichols sustained extreme flooding 
 Massive damage to the town 
 Substation significantly damaged 
 Required a partial rebuild  
 Work will be completed this month 

 



State / Local Communications 
Keeping Communities & Customers Informed 

19 

 State level communications  
 SC Emergency Management 

Division and the ORS 
 Local communications  
 County Emergency Management 

Directors, Mayors, City/County 
Managers 
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 11 news releases 
issued  

 300+ incoming media 
calls 

 377 media stories in 
S.C / N.C.  

 8.7 million views of 
social media content 
(136 original posts) 

 1.4 million views of 
outage maps (80% via 
mobile) 

 2 million customers 
reached through emails 

 
 

 
 
 
 

Mass Communications 
Keeping Communities & Customers Informed 



Storm Director Updates 

Produced six storm director update videos and promoted via social media 
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Website 

 Hurricane Matthew 
website was updated 
several times a day 
with new videos, 
news releases and 
photos 

 Site was redesigned 
to accommodate the 
initial focus on 
Florida then  
transitioned to focus 
on the Carolinas 
during the course of 
the storm 
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Website 

 Added new slideshow feature to the Hurricane 
Matthew website 
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 78 percent traffic to the site 
came from a mobile/tablet 
device  

 22 percent from a desktop 
computer 



Social Media Metrics 
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Impressions (number of 
times content was used) 
Facebook: 6,172,585 
Twitter: 2,608,296 
Total: 8,780,881 

Engagements (likes, 
comments, shares) 
Facebook: 104,123 
Twitter: 5,389 
Total: 109,512 

Social media 
customer service 

Incoming messages: 
23,309 

Responses: 10,191 

Thank you from 
customers: 5,520 



Telling the story from the field 
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Helping Communities 
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Duke Energy donates $325,000 to disaster 
relief efforts in the Carolinas and Florida 
 
• $125,000 in North Carolina 
• $100,000 in South Carolina 
• $100,000 in Florida 
 
Seven charities received the funds 
 
Donation from Duke Energy Foundation; 
funded by shareholder dollars 



Lessons Learned 
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Hurricane Matthew  
By the Numbers 
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Questions? 
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